
 

STIMVIA Appoints Andy Sutcliffe as Vice President, Strategic 

Marketing 

Ostrava, Czechia, October 6, 2026 – STIMVIA, a pioneering non-invasive 

neuromodulation company focused on improving the lives of patients with bladder 

health and other chronic neurological disorders, today announced the appointment of 

Andy Sutcliffe as Vice President, Strategic Marketing. 

The appointment strengthens STIMVIA's commercial leadership team as the company 

continues to advance towards international market expansion and the commercialisation of its 

innovative neuromodulation technologies. 

Bringing Global Strategic Marketing Expertise to STIMVIA 

Andy joins STIMVIA with more than three decades of global healthcare leadership experience 

spanning medical devices, orthopaedics, infection prevention, haemostasis, and women's 

health. 

Most recently, Andy served as Global Strategic Marketing Director for CELOX Medical and 

Managing Director of CELOX PPH Ltd, where he was responsible for global commercialisation 

strategy, commercial leadership, and business performance. Throughout his career, he has 

successfully launched innovative healthcare technologies, expanded organisations into more 

than 45 countries, and built strategic partnerships across healthcare systems worldwide. 

His previous leadership roles at Johnson & Johnson, Zimmer Biomet, Stryker, Corin 

Orthopaedics, STERIS, and CELOX Medical have provided extensive expertise in strategic 

marketing, product innovation, market access, and global commercial development. 

Leadership Commentary: 

Russ Mably, Chief Executive Officer of STIMVIA, said: 

"We are delighted to welcome Andy to STIMVIA at such an important stage in our growth 

journey. Andy brings exceptional experience in strategic marketing, global commercialisation, 

and healthcare innovation. His proven track record of launching technologies, building 

international markets, and developing strategic partnerships will play a pivotal role as we 

expand awareness and adoption of our neuromodulation platform worldwide." 

Andy Sutcliffe commented: 



 

"STIMVIA has developed an exciting technology platform with the potential to address 

significant unmet patient needs. I look forward to helping build awareness, adoption, and 

strategic partnerships that will support the company's continued growth and global impact." 

Andy will lead STIMVIA's strategic marketing initiatives, helping to drive market development, 

customer engagement, brand growth, and global commercial expansion. 

 


